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SWU198  Preparation for Working and Entrepreneurship
Anwimsieunardnuarnmaduguszneunisruiaiesssuiifeteanisiiay
gy suansunumauneginuasimuuuiiuguanudilanueuasgBuse9inis
nslgiansugad Tunsieszinasdunsgiinunisuntglunisminueg1siiuss@nsameig
nszvrumaiseugles iymidugu sufiugududulunisuszneunsuagnnsaiuususain
ganulunueIeg1e 45198530 Lazn1suszifluguninvssrunsUsznaun e ndussuy

3.1.2 Jyuden Awmuslideneu 31w 1 yadn sallidesndn 6 viiwin Mnyaivwelull
=~ A A .
3.1.2.1 gy 3nTInNYIgean (Smart Life)
AnwiAugIaIngIeansuasnalulal IemansaunIn waENTEUILNIT,

3

¥

8N4
FANLT

DD an

dapung1eaiunIsUTUM LAY ag I A UAIINR NI NANAANRINIZVN 1N LA T
aseassAwaznis Usumludiaunadn
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um291  AavAnLileguam 3(2-2-5)
SWU291  Healthy Lifestyle

AnwesuszneuuarnTAIgUn LA TarlslfindaiTasetunnfinssunisld
Wi ﬂaquuwéimﬁgﬂﬂa%’aﬁﬁmasiaqsumw ANUAIAY VD8I TATUINT UATEDNNIFINY N3
1don Uslnamedglas N sWmun I ImTeas19asse

U292 nenmani nauagnisegiuiudunedenssiauna 3(2-2-5)
SWU292  Science: A Key to Harmonious Living with Our Environment
ANWINTZUIUNITNIINGIANAAT WAKIY STUUTLIAINGT RANTENUIINAIILLITYN
Ingneanineluladuaznslindanunifie 1vinasugia deu dawadey safinisussyndld
Ingnmanilumsuiuiuaregiuiviuindenssvauga

3.2 mnmvuane nvuealiseu litdesndn 84 miein Usenaune
3.2.1 I WNUGRAMNTINATNETIA A mvualiiSeu 12 wiein dail
naadY ULl SsulaudilalunuifAnvesgnamnssuaseassa Tu
] Y a o ¢ v 14 Y = = v W - v o v
nAuUNTY WindueaseEasIa wardyudluaziaIeslseiu vinvedeans nsussgnaldinalulad v
AawwiAnanuiluiusznounislmiluiuanamnssuasneasse

9ad101 ududesdudmiugramnssuaiiaassd: 2(2-0-4)
Cdl101 Fashion Fundamentals for Creative Industry*

dlanmsugrannssuuniy naeaislagUniu szuureIgRaIMNTTLLIY Faud
WIAEN NAN9 UaraWIRve UselnnuenaTesusanielnseadniuagadusenau n1edunTeaniuy
wosusiimendosiu Inineifedostuwdu msdssandesdanuiduududmivenannssy
a59a33A

Overview of Fashion industry throughout the supply chain of fashion industry
system. From small, medium, and large business types of clothing. Basic clothing design
structure and elements Psychology deals with fashion. Application of fashion knowledge for
the creative industry.

9ad102 WWIAANITOBNWUUNENA I UDNANTTUATIETIA 2(2-0-4)
CCl102 Product Design Concepts in Creative Industry*
LIAALATTUABUNNSEENLUUNARALT NsyuIunsadiesfanimeaudn nsandussuy
WaENILUIUNISAA (Design thinking) AUAITEBNLULU IRINYINITOOALUY NTODNLUUNARN I NS
ganuuUlidenAdeIiUAINNABINITYRIGNAN
Concept and product design process mind mapping. Systematic thinking and
design thinking. Psychology product design. Product design, Design in accordance with

customer.
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9aa103 nszuatovesdyuduaziaiowsyiulugnamnssuaisasss” 2(2-0-4)
CCl103 Gems and Jewelry Trend in Creative Industry*
UsgiRmanimesauduaziiesseiu grasionrudounsanldiniossedu Ussiam
\n3eaUsERy mmilﬁaaé’uLﬁmﬁ’uqmamnsmm%wizﬁu wsdkarnIzlalley wifanIsasawy
sudlazmsaauusudlugsiaiesseiu uusudiedosseduszdulan
History of gems and jewelry Era of the popularity of wearing jewelry. Jewelry type
Introduction to the jewelry industry. Trends and trends branding and branding ideas in the

jewelry business global jewelry brand.

Daa104 MwdangudmiugInaseassa 2(2-0-4)
CCl104 English for Creative Business*

miwﬁﬁammﬁ@LLaz‘ﬁﬂLauasﬁaiﬁl,t,é’fﬁasmﬁmaNa N1FUNAUDNANULAZANUAR N1T
91U YALTITINT LganzgInaleaseassd n13ldnadsni1seuneg 15 UeUIANNIENI9gIAT
Usgiinsnwiuaznsiay tuiinderny s1eeunisuses wazsisnunly sinveiiionisdeans
dmSugsiageasneassa

Convey ideas and present arguments rationally. Presentation of work and ideas.
Reading business information, especially in creative businesses using different reading
strategies. Business letter writing. Education and work history memo, minutes and general

reports. Communication skills for creative businesses.

9ad105  AERsuiIBUIARAIMSURRAMNTTUASINATIA® 2(2-0-4)
CCl105 Futuristic Study for Creative Industry*

NSAALTNOUIAR N1TIALNUOUIANEINTUNITAIANITAIOUIAN mmi‘lﬁuimmaﬂaﬂ
70 Waunsuitugruuasmaluladddradmsunsldaulugsiadsassd omiReadestiu
fugruudenuiunuiavzlugsheaiisassd nsdlfnuniifeadesiugaan unsswadsassdiu
welulaudenunasaivenasin invensilutnAndewianiontsiauiesdnng

Strategy and planning for forecasting the future. Fundamental knowledge for
climate change. Understanding of basic programs and digital technology for creative
businesses. Content related to the basics of blockchain technology. Blockchain and art in
creative business. Case studies related to creative industry and blockchain technology with

carbon credits. The future-oriented skills to develop organization.

pad106  anuduiuszneunising 2(2-0-4)
CCl106 Entrepreneurship*

iilauwAnuasnquidnisusneunisivil audnvazuaginweisiduvesusznoy
A9n1s aefveanisiduguszneunisivaluidegsia Lty 1AT0aUTERY LasnAn A
fuszneunslmiifiodsnn FBnsFugsiavidedmunssialel wnugshanuuuauna
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Concepts, theory, and skills of entrepreneurship. Theory of entrepreneurship in
business, fashion, jewelry, and home decoration.  Social entrepreneurship and its
applications. Methods of business initiation and business development. Business model

Canvas.

322 ¥R vslifFou Srunu 3 et T 52 viefn Kl
1) gadvmneinuinalulagieanuuuninguei (Product Design Technology) fvuslisey
16 mihein nTeiveelud
nseenwuuNaniaianuIAn il nedelusunsureuiwmesuasalulad Januas
mﬁﬁugﬂmﬁmﬁm%é’mmu TUsURUUNISHANKATUTENTTRNAN T TULAL RN NNTTY

Nadlll  nIseenuuUNTIinuAzAsiiu 2(1-2-3)
CPD111 Graphic design and Printing*

nslilusunsupauiumes 2 7 Wensdnesduseneuniseenuuude nseenwuula
1A N1509NKUUNTIAN UaZN1TORNRUUUTINMI TEUUE Uazn1siun NMIUNAUBHAUNIUNG
senuuvdeseulal Aefsiiun warnmshuuudmannudaiuiidosdu

Using 2D computer software for organizing design elements, including media
design, logo design, graphic design, and packaging design, color systems, and printing.
Presenting work through basic online media design, print media, and introductory print

production.

NAF112  N15ORNLUUIIU 3 R MeRsuNInes 2(1-2-3)
CPD112 3D Computer-Aided Design

mﬂﬁﬁﬂmﬂimamﬂama%aaﬂLLUULL@%%U;JIJ NSAUUALUNDY etk Nufhy iens
thiaus madeuuvuiiiesnsdanisndn madenleadoyaifieadisdunuuniens slunisudnlu
sULUUgRANMNg L shumsasduuuumensiisst 3 17 wiensuandeinsesinsnadnludiad
yhanlddheszuuaeuimes ievinnisudndudiutaglildvuanas sunssuiidesnis

Utilizing computer-aided design and modeling software to determine
perspectives, lighting, shadows, and surfaces for presentation, creating blueprints for
production references, linking data for prototyping, or aiding in industrial manufacturing,
through the generation of 3D-printed prototypes or automated machine-driven production,

ensuring materials are tailored to the desired size and shape.

HAE113  NsaskavnadauNandueiudIaes 2(1-2-3)
CPD113 Model Making and Testing*

nadenldtan nistusundndusiiusians diowansgusns Uuns suin dadau
nsuenudu fuila naln thwidn ddu WA LAUBNANURIUYUTIADY
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Selecting materials, creating product prototypes to demonstrate form, volume,
size, proportions, component separation, surface texture, mechanics, weight, color, and

presenting the work through physical prototypes.

Wee114 i’aqﬁjugmﬁ’m%’umiaaﬂLLUUNémﬁmSﬁ 2(2-0-4)
CPD114  Fundamental Materials for Creative Product Design

audin1enenIn 1aseasne eadusenau wasn1sussendldvesian wodlues lavy
wiin Taguay warld anuduiussenindassaieivaudinianavesian n1suszgnaldian
\ianseaniuLy

Physical properties, structures, composition, and material applications of
polymers, metals, ceramics, composite materials, and wood. The relationship between

material structure and mechanical properties. Material applications for design.

Nee211 MIVUFURUURER 0] 2(1-2-3)
CPD211 Product Prototyping

nsvUILNITuUNERSasideTany wandin wodlies Tugranvinss nufiRnistu
sUnaafin 19 ldu n12 1dule wodiwed anfium inaluladitugiuuagisddnlunistugy
HANNI LaENITUNAUONANULUIAANIUNTAIVUATER

The process of creating products using metals, ceramics, and polymers in the
industry. Practicing shaping plastic, rubber, films, adhesives, fibers, polymers, laminates,
basic technologies, and essential methods in product shaping, and presenting conceptual

work by specifying materials.

WEle212 ﬂixUﬁUﬂﬂﬁﬁugﬂwﬁmﬁm% 2(1-2-3)
CPD212 Fabrication Processes for Product
Tnssaraunznistugunanfasivarussafasiaintan Janfedngagy Janliuoda
L% wanage 1 nsgavaniln n1siiud wagn 1 sULEUaNANULIARKILANTAIMUA TER
The structure and fabrication of products and packaging using various materials,
semi-finished materials, particle board, real wood, plastic, plastic wood, paper, printing, and

presenting conceptual ideas through material selection.

Hae213  wAndaueigidyailing 2(1-2-3)
CPD213  Thai Wisdom Product

AnwuunnuAnveansiwansausigityy lne Jnszigaduresusy ieth
nityauiaundadoe dvsulataladnisanusisinu

Studying the concepts of Thai wisdom product development, analyzing the
strengths of communities, to incorporate indigenous knowledge into the development of

products for home decoration lifestyles.
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Nefd311 miaamwuﬁﬁmmam@* 2(1-2-3)
CPD311 Smart Design®

noufinisesnuuuiivigaaiadienisuszgnadyyiuseivg inaluladadna
winnssufanuagmnaniunsliau uazmsudlaligmifeadesiunsliTinadelnl oads
Usraumsadlmddmiugldauvedduasvosseaunnuadi

Smart design theory involving the application of artificial intelligcence, digital
technology, material innovation, and manufacturing techniques, to address and solve
contemporary lifestyle-related issues, to create new experiences for users of functional

and decorative home products.

2) YA IMNAUNNTEBNLUUKEAS (Product Desing) Mviualviisew 28 wiefia 910
sedveeluil

nseeniuUdmTUNaRSaTivennusst1uaINNsYsINs U uas Tausssulviiin Ay
dudarelvddunsldanuuaglafalad feonadonldian maluladnsuandidedu ieain
AULUUNBAS AT 19a55A

NAd121  wAlANITeRNLUUNARLY 2(1-2-3)
CPD121 Product Design Techniques

Mssemmilonsiiaueriadenin 1, 2, 3 90 fMeymosiivarnvats nslHdu ns
suedliatsnuuaransie vioaenndesiuniudesnisdearstifudlyd wadansdeunuy
ftuarua Szey dndiu sUnss Iaenndaatunistiugy Weldlunsgrsddlianadonaunisld
Ao IABS 2 HAuar 3 35 uwasdnausuumuAneguduszuy

Sketching for the presentation of perspectives from various angles, using lines,
beautiful and realistic color rendering, or alignment with communication needs. Applying
drawing techniques to establish sizes, distances, proportions, and shapes consistent with the
intended modeling, for reference prior to using 2D and 3D computer software, and presenting

systematic concepts.

Nad122  usstuanalanezUseiReansdmsuinesnuuy 2(2-0-4)
CPD122 Inspiration and History for Designer
Asepnuuuiiddedassdunalosasuseifenans wWeadndossnlunsdnuay
ponuUUHANAe nadielssfalzuazauenuuuiumalulad UssiRemans iasugha denu uas
Sausssu HulUGimsanusuiauinfidiendnvalanuuifavesUss Tmansuazusedunala
Designing with consideration for inspiration and history to create narratives in
product ideation and design, bridging art and design with technology. History, economics,
society, and culture, as well as building unique product brands from historical and

inspirational concepts.
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HAa123  1ASNIUERNKUUNARSMNIINTUNTS 3(1-4-4)
CpPD123 Form Design Project

Bnseenuuvantdyn Usslewidldass wazngAnssunisldaududidy nsld
wwinsiiansidenginssuuazasuniuguilaa nisléaifideasu indesflounudenisinluzuuy
#9q leAlagignisaisterimuanseenuuuliaenadosiuaudesnsvesild Anuf vans
penuUULATTALINARSe ileadaguiuunmInnussazUszlovildass laun indoslduulfs
93 1aeaFou 1Rz uagmstiauefuluuIuenLUUNan et 3 17 mﬂmisﬁugﬂ
viudasnnediues

The process of designing from problem-solving, emphasizing the utility, and
usage behaviors. This involves using research tools like behavioral observation and consumer
surveys, basic statistics, various ideation methods, and analysis to create design specifications
aligned with user needs. Practicing design and product development to establish decorative
and functional patterns, including tabletop items, household furniture, work desks, and

presenting 3D product design prototypes developed from model-making with polymer.

NAF221  1ATHNIUBONUUUNANANINAT1NETIA 3(1-4-4)
CpPD221 Design Project for Creative Products

MseenuuUHARfusiavasIAengutvnefifuunly lnegisoulidorimuavie
%@ﬁ’]ﬁﬂ%@ﬂﬂﬂ’lEJﬁiﬁQﬁlGﬁJUﬂJaUﬂﬂﬂEJ??’]M%JUﬁ’]WIJﬂﬂiaU‘U’ENﬂ’ﬁ@@ﬂLL‘U‘U NNSHER N1IVIY LaLNIT
mmuammwuwammsm miNmnnmmwaa/uuwuwwmaLmai iiJ ‘Wﬁ’]ﬂ(ﬂﬂ Iamuanamauq Hn
ﬂ’]ﬂ?ﬁLﬂi@ﬂN@IUﬂfia\‘anU@ﬂ’ﬁ Lﬂi@ﬂ%u%ﬂﬂ’)‘&nﬁﬁd@i Lﬂﬁ@ﬂﬂiuﬁﬂmm@ Lmammmm WMANANNT
mwumummamanumaaa

Creative product design with specific target groups in mind, with students using
specifications or limitations provided by the business unit to define the framework for design,
production, sales, and presentation of product prototypes. Skills training in plastic, wood,
metal casting, and other materials, using tools in the laboratory, laser cutting machines, 3D

printers, CNC machines, surface treatment techniques, and model making.

Neg222 N59RNLUUAUAIRONTTU 2(1-2-3)
CPD222 Design for Craft Products
miaaﬂLL‘U‘UNﬁmﬁmsﬁ%ﬁmﬂLLGiaﬁﬂugﬂLLuuiwﬁﬁaamﬂﬁmmﬁmﬂim ilaqﬁaﬂalu
nsEUIUNSHARTIDIAY Tavieuddndnuaivemdndaeiing
Designing new-style home decoration products using traditional craftsmanship
techniques, local materials, and locally sourced production processes that reflect the
uniqueness of Thai products.

NAA223  ANSULAUBNARSMINES19ETIA* 2(1-2-3)
CPD223 Creative Product Presentation*
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nsUsvendldlusunsumeuiawes 2 Ia way 3 15 Tun1siiauendndugiasneassa
Wiunsasradulpezinsy wwunw wazmsfounuutaus Tllanumsizaniululfn wse
Tguszasalunisiaue dauaranudmsunsaduayunisunevseluslunaualng

Application of 2D and 3D computer programs in presenting creative products
through the creation of diagrams, illustrations, and presentation drawings that are suitable
for the concept or purpose of the presentation. Presenting work for sales support or
promoting new products.

NAd224  1ATIUDDNLUUTOINNULFIUIU 3(1-4-4)
CPD224 Home Décor Product Design Project
N1508NWUUNANAMNTINAULUTEN1TAIUAIINABINITVRINAIA T8911A1N
FUszneums BmsUsadiu manneiuazdaaszidoya Wendnsuuuuresmnussiiu
Designing products in collaboration with stakeholders according to market
demands, constraints from entrepreneurs, assessment methods, and data analysis to

produce home decoration prototypes.

Ne®321 M3PONKULaLNSHARDEEDY 2(2-0-4)
CPD321 Sustainable Design and Production

nseRNLUUREsBusenndenltian nszuaumndn walulad uazmsfdnves
dodufinstudsnnden nquinuanaud vesmnusisiuiddiianpssiunsudesimiou
nszan Mnannszuunndnduduasianidenlifaenadestuulouisnisduiuaive
LATH

Sustainable design by selecting materials, production processes, technologies,
and waste disposal methods that are environmentally friendly. Product manufacturing
theory for home decoration that considers greenhouse gas emission standards originating
from the production process and the choice of materials that align with carbon credit

calculation policies.

NAd322  lASNUDRNWUUNARA 3(1-4-4)
CPD322 Product Design Project

nmsUszgndldinaluladndviaiiosenuuundnsus Tagldudnnisanudadu uaz
L‘hLauamamuﬁumﬁmﬁmsflﬁamWiamauaummmﬁmmwm@u’%‘[ﬂﬂlé’umﬂmmEJ

Applying digital technology for product design, using sustainable principles, and
presenting works as products that can meet various consumer needs.

HAd323  AUNUIAUNERSUNATNETIA 1(0-2-1)
CPD323  Seminar in Creative Product

NIUANAUATIUNANUITENNARNAAINNTTU ATIEN TTAIHAU SEUSBILAY
Yauduenasses
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The case study of research articles in gems and jewelry through analyzing,
criticizing, and debating. It employs the group research culminating in a research report and

a presentation in a meeting.

naa324 nsenumsnelur 2(1-2-3)
CPD324 Interior Decoration *
MsTauaTANLAIRUTAEIdNNsamans DATTmRTesTunSANUAY S8
N15anLAIN18TL Yiauenaulngn1seanluuNISAINLAIUILSINAUNTINEATNLINA B
Organizing and decorating spaces using the principles of aesthetics and
dimensions related to home decoration, including interior design, presenting works by

designing home decoration along with environmental planning.

NAd325  lAseuEmSuLInNIIuNAnS uaas19aTIa 3(0-6-3)
CPD325 Senior Project for Creative Product Innovation

AuAIN Mrualynnidy Larn1T99nNLUUNITNARD mﬁmiwﬁsﬁagmﬁmﬁ’uﬂmm
mMeuuinnssunaniueiaieassn uanhuissussadunsnusudulsylorinolnInuasnis
WauUsemne

Research, define research problems, and design experiments. Analyze data
related to creative product innovation issues and compile reports that are useful for the

profession and national development.

3) YA IN15INNTIgININANSTusTas19as3A (Creative Product Business Management)
Muualiisew 12 mhefn 9nsedvselull

msasuaudnauduiusznounsinl wensdanisgsnadmiundndasiassassd

HA@231  gInadmsundndueiasneassa 2(2-0-4)
CPD231 Business for Creative Products*

VEWANITUITNITEIND MENNIINITUTNITINNITOIANT dNIMINdeNNNgINakasdade
fifnadonisdfiugsialunnsuvesndnfusiainaassd Anvuasinauounugsiatusiulag
U52a3891NANUINIM SUIMSEsiadmiundndaueiasneasse

Theories of business management, principles of organizational management, the
business environment, and factors affecting overall product creation and creativity are
essential aspects to consider. This study involves formulating and presenting preliminary
business plans derived from the knowledge of business management for creative product
development.

HAE232  NagnSnIsAaIndsuAuAnanIIY 2(2-0-4)
CPD232  Marketing Strategy for Craft Products
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M19219NagMEMIINITRATIRLilaNITeRNLUY TinTzinatndudinonssy laseaing
NIAANN NISIEENLAZILATIZRAINEINITTUNITLUITUVDINERA Y F0IN19N15INTIUUNY AT
nsraneduduaznsdsasunisnan Wiaueranuduwunagnsluniseoniuunandn

Marketing strategy for design, analyzing product market demand, market
structure, product competitiveness, distribution channels, product distribution, and

marketing promotion. Presenting the work as part of the product design strategy.

Nad33l  n1sdanisuAnsusiesnadsdunasuinngsy 2(1-2-3)
CPD331 Sustainable Product Management and Innovation

mMsdamssandusinidenlesiunsuszgndliuinnssuazmaluladfdna nadenld
e nnisnenan uazmeluladfidufinsfiudsnndondidsdu Useudamineinslunmsesniuy
Lazn1sWAREeBY YaueuwIAnnsIanisesedad

Sustainable product management involving the application of innovation and
digital technology, the selection of environmentally friendly materials, manufacturing
methods, and technologies to conserve resources in sustainable design and production,

presenting sustainable management concepts.

HA332  §ININARSMIATIETIATENINNUsEImne* 2(2-0-4)
CPD332 International Business for Creative Products*

uuAnuaznnuiioswiuieiunsfseninussme msungumnaasygiaseming
Usglna anmuandeuiinansynusessiaseninsUszne dethdumuaugsiasewinaseing ans
Uszlonin1an® i¥nsaaning enansiifeadesiunistindi- deenfnwinagnsnisinidi-
49090 NM133AN15MIAAIN NSHARTIENSANSEINUsEIARAZNIEifinY

Basic concepts and theories about international trade. International economic
integration. Environment affecting international business. International Business Regulations
Tax benefits customs clearance. Documents related to import-export, study of import-export

strategies. Marketing management. Production for international trade and case studies.

HAd333  WNUGINANARNSMNaIeEsIA 2(1-2-3)
CPD333 Business Plan for Creative Products

N3 0uLkUgINalagldn15esuIe09AUsENaUY03537A9 (Business Model Canvas)
miﬁm’mmmL‘ﬂulﬂlﬁuaz@@ﬁmnu N1FANMMUALAZINLNUAINTIUAITNNAITAAIA UNAUD
nauduununsueEUA

Creating a business plan by utilizing the Business Model Canvas, evaluating
feasibility and break-even points, formulating, and strategizing marketing activities, and

presenting a product sales plan.

Waa33d  fusznaumsinidwmiunandaeiasiassa 2(2-0-4)
CPD334  Entrepreneurship for Creative Product®
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N3IANISFINaTUIAEN NMsAnuInnIsuAUMdmTUNIsUTZNOUTINT MIIATIENYA
LL%&—@;ﬂéawuaaﬂﬁ%’méi’jqqiﬁa N7ATeilagttayavesynsansUsEmna InauauTatunis
wUedu n1sasislonIavuAmNatanIAkarAINYIAENiY AnYIN1sTINnguveseLiniuaen
Bodld Anwidszifiunielulseinafifinadonisensedududi n1suinsnsidudidiniu
Husznaunsing

The small business management. It comprises the development of production
innovation for business. It involves analysis of strengths and weaknesses of the business
setup using the national strategy, competitive capability, and opportunity creation based on
equality and fairness. The students also learn about Southeast Asian integration together
with the domestic issues affecting the product elevation. Brand management for the new

entrepreneurs is also discussed.

323 Jyafaatulszaunisaliasnsiteuinaentin Muualviseu 7 miein lae
° v a -1
fivualiiseuse3vn Al

A hlSouldsuussaunsaiannnisiiniuioudluaniudseneunts msiinsinuei
Rerdestunmaiduguszneunsanimém wazmsilndszaunmsailusiasemaivilvgifouiinang
wierlunsviienass wasivinuziion1siBoudnasndin AmmeliidenGou sulivosndn 7 miiein
P3N Naa34l Uasaensewiv) naaddl v3e Haadd2 vve Naadd3

NEd341l  HnUssaunsalivInnanAudas1easse 1(0-3-0)
CPD341  Creative Product Internship
msfinUszaunisaRundniiieadesiundnsaueiasneassd anaaudsenauns

29AnInIAss ietonvuilifendasiundndet Auf uasusnmadunIeenuuy NsEUIUNITWAR
winltfurdnsoe n3nann N133RnnT wavn1susms WDunanlidesndn 300 Halua Inefinasinis
Usvidlunadu S wise U

S yneds nanstinauduiinela (Satisfactory)

U wneds nansilinauldifudinela (Unsatisfactory)

Participating in professional work experience related to creative products from
businesses, government organizations, or private entities involved in the design,
manufacturing processes, product trends, marketing, management, and administration, for a
minimum of 300 hours, with the assessment criteria being either 'Satisfactory (S)' or

'Unsatisfactory (U).

Haaddl  anidnwilugnavnIsunaniagiaiaassa 6(0-18-0)

CPD441  Cooperative Education in Creative Product Industry
msufoRnuaiouwduninmuluaoiuusznounis Afinsdidunufedostvan

ganwuuNandnTiaiwassalitosndt 16 v lneidun1sufifan msleszideyasgiadu
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JYUU ARBAIUNITIAYINITEMIENITYTUINTSAansLazAadatainvassAkasdnaueuinn sy
Na9URRANIUUIENBUNNS

Engaging in the work integrated learning for at least 16 weeks in a manufacturing
business related to creative products. They practice the operation with data analysis,
research integrating the science and art with creativity, and presentation of an innovation to

the creative product manufacturing business.

waadd2  psimwianuduiusznounisanimen dmsundadueiadiaasse 6(0-18-0)
CPD442  Startup Entrepreneurship Development for Creative Product

Industry

nsuuRnuaiilasanuanmmen dmsuanannssundndueiaiassa lddeend
16 &Uai TngflnufuAnisaiaunfniudussAsanmén msadnassdiaznsfausdnsi o
winnssu MatiausuNugsAa Msthiaueliiensutsiussiaaniimew (Startup Pitching) aghsile
g IndmSugnavnITUNAnSuaas1eEsA

The practice of creating a startup project for the creative product industry, not
less than 16 weeks by practicing on creating a startup business concept. Creation and
development of creative product with technology and innovation business plan,

presentation for professional startup competition (Startup Pitching) for the creative product

industry.

Haadd3  nsEnUszaunsaivdndmsuanavinssunandoeiaiassaly 6(0-18-0)
AeUsEINe

CPD443  International Creative Product Industry Professional Experience
Training

nsufURnuaiowduninenlusoiuuszneunis Adn1sdnduauieidestu
RAMNTIUNANS AT 1ETIA Wideendt 16 dUav lagidumsuiRa nmsinsizviveyasgig
Wuszuu naenaun1sdniilasinisadneassd nasueenwuURIenNITYIINITAIEASoE1q
afeassAuaziiaue deanuUsznauNTeRaIMNITNARSusiaieaTTd waniUduaudaLii
seninatnfAnw guimsuazgunuesdnsglidugin guimsaniduaaudne Tuguwuunisiuwily
avaunadny mstiauenasumemaluladfiasviousadnuailanizyaaalussuugnamnssy
HANSNATI9ETIA

Professional training experience for creative product industry, not less than 16
weeks, emphasizing work performance. Record of operational experience and systematic
data analysis in educational institutions, establishments, companies, organizations related to
the gem and jewelry industry abroad. By integrating science creatively. Present and report

the evaluate results in English.
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Waa351  niseenkuuNans il lNadeln 2(1-2-3)
CPD351 Modern Bamboo Product Design

Anwrguuuundnduanldld Waur sUuuy Jiesieilassaiiandndud sanuuy
nandauaililinadelnl danan ndnduiuy neasddda dan1sssuunisndauaznisdniiu @
Fudu Auiludonded

Study bamboo product style, develop new style, analyze structure, design
modern bamboo product, material preparing, prototyping, product testing, manage part and

inventory product’s part for commercial product.

WEE352  N15ORNLUUNARSMTRnusIUuInle 2(1-2-3)
CPD352  Wooden Home Decorating Product Design

Anwndndugianudaliu W sUbuu Ainseilaswaiiveawdndagiantd am
Yain wAnduLuy naaedldan danissruumsnBauarnisdaiu Yan Tudiu Audludonded

Study home decorating product design, develop style, analyze wooden product

structure, prepare material, prototyping, product testing, manage part and inventory
product’s part for commercial product.
waa3s3  mseenuuuiaiadldluthuainls 2(1-2-3)
CPD353  Wooden Home Accessory Design

Anwiasedddluthuainlsd Wamn suuuy Aieseilassaiamdniamionnls Saman
wARFILUY aaesldan danssruuniskBauarnsdaiu Yan Tudiu Audludended

Study wooden home accessory products, develop style, analyze wooden
product structure, prepare material, prototyping, product testing, manage part and inventory

product’s part for commercial product.

1 a A o
NGAYN 2 PBNKUUNTIAN UasUTTYi
N13PONLUVUTIYNN LATIASINUTIVIUI LagN1TATIAULUUUTTY

NE@361  NIS9RNWUUATWERaNEal 2(0-4-2)
CPD361  Visual Identity Design
N153LATIEY LaTLENLELeIAUIENBUNITRBNLUUNTINNIINANYULLAUNIIAIUY
AMEATN WA Usedd ow usum NUNITAUSTTU MTUBAUBLUIAA N15AT1NTRAINUANTT
PONLUUNT TN YlEusNAUNIUNISERNLUUNT N INSRdnwaluude 2 AR WAZUUUTTYS Ut
Analyzing and dissecting the components of graphic design based on physical

characteristics, concepts, history, content, context, cultural influences, presenting design
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concepts, formulating design specifications, and showcasing work through graphic design on

2D media and packaging.

HAH362  N1500NkUUlATIEsIauUTIYSIn 2(0-4-2)
CPD362  Structural Packaging Design

sonuuulnssaisusTy el fuudsaud lassaieusseineiien lasiaiaussg
fausiyarudud lassaisussdneiienuvesyiguasmaniafiay uazlasaisdodaaiuns
V8 W RVY NW@?gWUQﬁWﬂUUUi?QﬁﬂJGﬁ

Designing packaging structures for product transportation, single-unit packaging
structures, bundled product packaging structures, packaging structures for gifts and special
occasions, and point-of-sale promotional media structures. Adhering to packaging label

standards.

HAd363  1ASNUORNWULUTTYA U 2(0-4-2)
CPD363 Packaging Design Project

sanuuUUIIiainiugUszneunmsaieuen tneusenaunisiluglilang dmue
dosin uarlidoyaiisniudenisoonuuuandudvesiussnounissetiu Yiauenaaiusy
viuinaedlaeiifuszneunisuazenasdisuiinveusedyluglirwusiilunisinuesniuy

Collaborating with external entrepreneurs to design packaging, with the
entrepreneurs providing project requirements and essential product information. Presenting
the work through prototypes, with guidance and feedback from the entrepreneurs and the

responsible course instructor.

1 a A 1
nquTh 3 Aauznsmnue
N1590NLUUTRIANLAITINIINUARYE A9 wazlesdin TugUuuuresnisieaue
HAIUHIUABNNINRSNT NN wazNARSMNAULUUAUANLABINTYBINGNT MY

HAA371  NMTeRnwuuAnusenigly 2(0-4-2)
CPD371 Interior Decoration Design

gefvedmSumindlusuiuutunazeinsyn Anneiileairstorimuanisesniuy
flaenndosiunusiosnsnisldass waAnssu wunltuguuuunsnnuds uavsuyuiidenndosdu
nauihmng thiauonanuesnuuUHuANfmesng1Tin waziTeunuuiilofsdld

Real estate business in the form of houses and condominiums, analyzing to
create design specifications that align with usage requirements, behaviors, decorating trends,
and cost considerations for the target audience. Presenting the design work through

computer graphics and providing reference blueprints.

NAA3Z72  N1S0ONLUUNARNNUNANLAS 2(0-4-2)
CPD372  Prop and Object Design
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Designing products or artifacts that emphasize aesthetics for the purpose of
decoration, creating ambiance, and enhancing liveliness using materials such as ceramics or
fabric. Developing prototypes for interior decor displays, along with photographing and

producing a photography collection or catalog.

WAF373 %ﬁiﬂiiilLLﬁSﬂWi’J’]@ﬂW‘W‘UiSﬂ@‘ULﬁ@ﬂ’]i@lﬂLLﬁiﬂ 2(0-4-2)
CPD373 Painting and Illustration for Decoration

ﬁ%ﬂﬂﬂiiﬁ%ﬂﬁutﬁ@ﬂﬁi@ﬂLLGiQUUNﬁQE]']ﬂ’]'ié]}'JEJL‘Vlﬂﬁm/ﬂﬂaaﬂg mmmmzma?{ 900
AnUsENaY tenm dewan n31An wasmalafiiva iloduaSIUTTINARAYASIIATIALLIAN
TnldmSunisindeuunilianas an1dnenssy

Creating artwork for architectural wall decoration using various artistic
techniques, including painting, illustrations, photography, mixed media, graphics, and digital
techniques, to enhance the ambiance and introduce new creative concepts for architectural

installations and design.
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NAE381  NSPBNLUUIASEIUSERUMEARLRIADS 2(1-2-3)
CPD381 Computer-Aided Design Jewelry Design
mseenuuuAIsUsEiudelusunsuneufinnes tnensldiesede 3 8 dmsu s
a¥1adu n1sa¥agusie n1sadiesunss 3 §R Madulasgunss maadieiiuia M3 Render Auay
Faouiloltlunstiiaus mllesgiuaznoauuu 2 98 Weafuuudu 3 47
Jewelry design using computer programs. Using 3D tools for creating lines.
Shaping, creating 3D shapes, modifying shapes. Creating textures, rendering colors and

materials for use in presentations. Analysis and removal of 2D models to create 3D models.

NAA382  N15BRNUUUAMSUNERATEIUTERY 2(1-2-3)
CPD382 Design for Jewelry Manufacturing

ﬂ’]iE]E]ﬂLLUUﬂ’]‘ﬁNaGI“UUQ']UT\]’]ﬂﬂaNW’JLﬁla’i dmsSunisasiaay ﬂ']iai’]ﬂ’i‘di’]ﬂ 19
ﬁi'Ni‘U“I/li\‘i 3 16 ﬂ?iﬂﬂLL‘Uﬁ\‘ii‘U‘VlN ﬂ’]iﬁi’NWUN’J ﬂ'ﬁﬁiN?JE]@E)ﬁ']%i‘Uﬁ’J‘UUi“ﬂ@U“liuﬂ’m 13
318090 aLLﬁu'JaﬂLW@ImUH’ﬁu%auaLWE]ﬂ’]’iNﬁG]IUi%UUQG]ﬂ’mﬂﬁﬁN AIMUNUISHUVD GU‘LN’]U
N9INSHER LazauUasndelunislyau

Computer production design for creating lines shaping. Creating 3D shapes,

modifying shapes texture creation. Creation of joints for components, simulation of images,
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colors and materials for use in presentations for industrial production. Suitability of

production pieces and safety in use.

NEE383 mi%ugﬂ‘%‘?umuLﬂ%ﬂﬂizéﬁ’umumsaaﬂLLUU 2(1-2-3)
CPD383  Tailor-made Jewelry

nswsieesilo n1slfiadesdiogunanidnunistusuiniasusedulnsiad
ANUUARANEY mi%ugﬂmémﬂizﬁuimL%ﬂﬁﬂmwaaﬂammau n1sAeaIn NsSatany nsTu U
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Preparing tools. Using tools and equipment for jewelry making with safety
regulations. Jewelry forming uses alloy melting, wire drawing, metal rolling, pipe forming
techniques. Making patterns on metal surfaces, annealing, metal welding, and metal

polishing for jewelry molding according to actual designs.
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HAd391  Mseenwuulszaunsailtiavdiuuszanuglddmiunansdo 2(1-2-3)
CPD391 User Experience and User Interface for Product Design
nszuIuMseRnuUUYsEauUMsalflduardudsraudld Tuveuwaiisddesiunis
sonuuUNanA st AdengAnssudliuasUszaunsally eairsdndsranudldonluszuy
Aavia lestdiauslasesu
The process of designing user experiences and user interfaces (UX/UI) within the
context of product design, starting from user research, user experience design, and ending

with user interface design, is presented through case study projects.

NEE392  WARDUNAINAEI19ETIA 2(1-2-3)
CPD392  Creative Digital Products

N159M09AUTTNOUAIMN NTESINETIANAY Wian1TsIMUBLazN1sTdUa UUES
paulay Yam1anisiming wardsnsdme Yseliunaniunisnengasauudvledesulatuay
ASIALERINaIUBEULAY

Organizing visual elements, creating artistic works for marketing and presentation
on online media, distribution channels, and sales methods, evaluating performance through

actual sales on websites and online portfolio showcases.

NEd393 ANTBBALUUNINUIZABUAIYA 2(1-2-3)
CPD393 Digital Illustration Design
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Designing graphic illustrations, character designs, and basic motion graphics using
computer software in both 2D and 3D, for subsequent distribution on websites or

applications.
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