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211 iy svmeliFeu $1uu 4 aefien 1 24 miseAn fal
2111 yAvnmeFeuiuosnsdeaslusmand 21
(Leaming and Communicating in the 21% Century)

1/3191 miﬁauiajiaﬂiummiwﬁ 21 3(2-2-5)
SWU191 Leaming to the World of 21% Century
1192 Nslanenveiienisdeans 3(2-2-5)

SWU192 Thai Language for Communication

2112 yerRalznslinsinguitemsdeasunned
(Art of Using English for Intemational Communication)
1F193 mi‘WqLLazmivgmmﬁqﬂqmﬁamiﬁaaﬁasjNﬁﬂizﬁm‘%mw 3(2-2-5)
SWU193  Listening and Speaking for Effective English Communication
w194 mIsuermMaTumSnguiiensieaseseliuszavnm 3(2-2-5)
SWU194  Reading and Writing for Effective English Commmunication

2.1.1.3 ofiT uen Litedenn (SWU for Society)
1fN195  WallesasnsassAdIny 3(2-2-5)

SWU195  Creative Citizen for Society

w196  ansuazAaduiamsiaundsnueg 19y 3(2-2-5)
SWU196 Science and Art of Sustainable Social Development
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21.14 gafiv mavauvinwemviheasnmauusvneums
(Enhancement of Work Skills and Entrepreneurship)
U197 mi‘mmLLasmsﬁmuaquﬁam%W 3(2-2-5)
SWU197  Speaking and Presentation for Careers
w198  mawseunSengnsvinuasnsdudussnaunis 3(2-2-5)
SWU198  Preparation for Working and Entrepreneurship

2.1.2 Fwden Awmusbiideniseuw 91 1 ¥ vulidesndn 6 vdiefin 9nyeivweluil
a a. a o .
2121 YdyMINTInNY YRR (Smart Life)

U291 AnTIniegunm 3(2-2-5)
SWU291 Healthy Lifestyle
U292 Anenenans Neadmsedsiudaindotet s 3(2-2-5)

SWU292  Science: A Key to Harmonious Living with Our Environment
1/293  MIUSuAIludsmwain 3(2-2-5)
SWU293  Adaptation in the Dynamic Society

wnewe:  Jdsmivenmassuezmealulad WidenSewin uen 291 uaw wen 293
TavenuTivenenaniaunm WidenSewin uem 292 uaw wem 293
TanenuuveranSuasdsnueans TWidenSeniv uem 291 uae uem 292

2.2 inmTIawme Mualiseu iteenin 84 waeia Usenaunie
221 FPWNUGRAVINTINATNATIA AvualiSeusI 12 vdiein fail

paal0l  wudowudmsugramnssuad sassns 202-0-4)
CC101  Fashion Fundamentals for Creative Industry*

9ad102  WWIRRMIERNLUUNAN T lUgRaMNT a9 33A* 2(2-0-0)
CC102  Product Design Concepts in Creative Industry*

oad103  nazuativvessndiuaziatesysziulugenmnssai e 202-0-4)
CC103  Gems and Jewelry Trend in Creative Industry*

eadl0d  MwBNguEmMIUgINETeEIIA* 202-0-4)
CC104  English for Creative Business*

eaal05  AnanSeU AR S UgRENVINTSUaS WaTIA* 2(2-0-4)
CCI105  Futuristic Study for Creative Industry*

9aal06  wwRnAudugUseneunsli* 2(2-0-0)

CC106  Concept of Entrepreneurship®
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222 30U MvualAlEey 31u0u 7 a3 53 46 Mein Al

Wam111
FTA111
am112
FTA112
Wam113
FTA113
Wam114
FTA114

Wam115
FTA115
Wam116
FTAl16
Wam117
FTA117
Wam118
FTA118

Weim221
FTA221
Wamp222
FTA222
Wam223
FTA223
Weim224
FTA224

2221 yivugnAsaiNaTIAuNY
(Fundamental Concept of Creative Fashion)

Aavztazmeluladnsosnuuuas19asIn*
Arts and Creative Design Technology*
nMsafindunduasieasse

Creative Fashion Sketching

welulag msadrauuiauadmifuil sy

Basic Pattern Making and Cutting Technology
wiatiavnsRauziiensesnuuuadiassd

Techniques of Arts for Creative Design

2222 YATEENATIANUBBNLUULNEY
(Fashion Design Creation)

nsfnUseiRmeansAaduagnmseeniuu
History of Art and Design study
UseYRmansuriiuwas Sausssy
Fashion History and Culture
Aavaunduadeassd
Creative Digital Fashion
wAlUlag MIas LUUR LA AR UaS 1985 5A

Creative Pattern Making and Cutting Technology for Fashion Industry

2223 YeiTnARLAEMIHARFULUULLY
(Fashion Concept and Prototyping)

WIAANISEBNUUUMAENTEUIUNTAS 95 A U g
Fashion Design Concepts and Creative Process*
mwﬁmiaammuuws{?u*
Fashion Design Theory*
Fanai1uasse uovAmodmeaosd miugaa NIy
Creative Materials and Experimental Textiles for Fashion Industry
FunnmIssenuUULaHARALA WX

Fashion Design and Manufacturing Seminar*
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Nen226
FTA226

Nen331
FTA331
Nean332
FTA332
Nan333
FTA333

Wamas1
FTA451
Wama52
FTA452
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Weim361
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Nam362
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Wam363
FTA363
Weim364
FTA364
Nem365
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Nen366
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2224 yATnRNAsMIRARULUULWE U
(Creative Fashion Concept and Prototyping)
miﬁ@umgﬁﬂzgzgﬂmLﬁaqmamnismw%’u
Thai Wisdom Development for Fashion Industry
Aerhaniuazidednygy*

Womenswear and Menswear*

2225 yAvmMaauuasmAsmIINEAuA Uy
(Fashion Marketing and Communication)
uwidualede
Fashion Styling*
wgAnsaiIlnaumduX
Fashion Consumer Behaviour®
MsPaARaENISIAN ST

Fashion Marketing and Management*

2226 YoArmiauLRaMUsRBUNAUA Ny
(Fashion Entrepreneur Portfolio Development)
TasamsufdRaueenuuulussuvaniledmsugnansnssuundy
Fashion Industry Studio Project
wilurasunisesnuuuluszuvagiledmiugnavinssuundy
Studio Portfolio for Fashion Industry

mMsadaaemsinnsamdnualuusuR AU U
Fashion Brand Image Building and Management
MsuBmsdamsausuiiuasnsiasmieuiy
Fashion Merchandising and Distribution Management
mi’n\‘lLLNULL@Sﬁ’]LﬁUEJﬁqiﬁT\]LLW%'u

Fashion Business Planning and Presentation
ASEUIUMIYNSPNNARGIATd M UFUsENOUM Sy
Business Mindset for Fashion Entrepreneurship
miﬁmummﬁﬂmslﬂuﬁmzﬂavmiuw%’u

Fashion Entrepreneurial Mindset Development
NIIARANAE AN TIANUSIATINS T

Fashion Display and Visual Merchandise
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Wan367  ransamuulaialag 2(1-2-3)
FTA367  Fashion Lifestyle Product

224 nguiviaiaaiulssaunisalvazniieuineendin dmvualildenieu saulivesnin 7
wefin eIV wislull

warzdl  mistinuszaunisalivInlugnanvnssaumidu 1(0-2-1)
FTA341 Intemship in Fashion Industry
Wanddl  aviadnudvTugaannITILdy 6(0-18-0)

FTA441 Cooperative Education in Fashion Industry

wanad2  mawanesdussneumsandvsw dwsugeamnssuuidy 6(0-18-0)
FTA442  Startup Entrepreneurship Development for the Fashion Industry

Weindd3 ms?Jﬂﬂssaumsaﬁwﬁwﬁm%qmamnsamﬂ%’uiwhaﬂsmm 6(0-18-0)

FTA443  International Fashion Industry Professional Experience Training

2.2.5 390 Awmusbideneu 311U 1 ngafin hidesndn 15 wihefin 1nsedvmelul
I a o '
2.25.1 ngatIvuntulATusIeY

Wap271  Tassadeadeassad s uuni 3(2-2-5)
FTA271 Creative Construction for Fashion

Wan272 mia%fwm‘%'aaL.Leviamauuvju@mwua?naiiﬁtﬁaqmmumiml,w%"u 3(2-2-5)
FTA272  Creative Draping for Fashion Industry

Wan273  Msa MU REY NaTIRdMIUgRA NS 3(2-2-5)
FTA273  Creative Fashion Pattern Making for Fashion Industry

Wan276  wedlamsdudednsyiuiioandn 3(2-2-5)

FTA274  Professional Sewing Technique
Warn375  waluladnsiauesaanduuniduasseassa 3(2-2-5)
FTA375 Creative Fashion Collection Development Technology

2.25.2 ngaAwilvAmeundy

Wap28l  wiAluladmIsenuuudwieaseassn 3(2-2-5)
FTA281 Creative Textiles Design Technology

War282  mssndmsuLituaseEssA 3(2-2-5)
FTA282 Knitwear for Creative Fashion

War283  Msvied S UA oLt uas1sEsIA 3(2-2-5)
FTA283 Weaving for Creative Fashion Textiles

Wap28d  Raduraassassfd miudwewndy 3(2-2-5)

FTA284 Creative Surface for Fashion Textile
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War385  uinnssuameiioatnan 3(2-2-5)
FTA385 Innovation Textile for Future

1 a o 1 )
2.25.3 niviiniAsemnunsundy

Wer29l  wiAllaBmseenuuuAS oannuAu It uas19asse 3(2-2-5)
FTA291 Creative Fashion Accessories Design Technology

War292  wialulaginseenuuunse@ineassa 3(2-2-5)
FTA292 Creative Bag Design Technology

Wetn293  wiAlulagnIseeniuUTONYNEs WaTIA 3(2-2-5)
FTA293 Creative Shoe Design Technology

WAR294  NTDONLULLAZASNETIALAS asUTERULHAY 3(2-2-5)
FTA294  Fashion Jewelry Design and Making

WAR395  AlALAYMINRILIADAENTLAS BInNLAIUNTY 3(2-2-5)

FTA395 Technique and Creative Fashion Accessories Collection Development

2.3 mmvuaenie vianansivusiidndenssunnmyifenadl tumansaulngdasynuniy
atfasoauls Mnyadniilaaouvesmnineds daduyaiviiyeimunliddnliiinimg uasinwed
viannmane ialemalunmmiinuuagdsznovendin saufaduwumdunsfinusslumansauiaulals
Tuuliitesndi 10 vhefin

3. medueymirvein
3.1 wnadwAnewialy dvuabiiseu idesndn 30 whefn Ussnausae
3.1.1 JueAy MviuealiSew 31w 4 ¥adwn Tau 24 videiia el

a 14 <
3111 yAvmsFeuiuasnsdeanslusmand 21
(Leaming and Communicating in the 21% Century)
AnwIs s susiieimuawes Msvitnuluamssed 21 msldawlveidio ms

Anredeans BmMianzilavduazianunsallutinUszd1iueg 93915000 09NKUULKLNNT WAILINT
Seudluvineds snunsaSeuiuesiauenuslngUssendltvalulad A3viala

1fM191 maﬁauit;ﬁaﬂhﬁmimﬁ 21 3(2-2-5)
SWU191  Leaming to the World of 21% Century

ArunAnnsEeuiuasinueisiduluanssui 21 mildnalladdvtaiienisGou; MW
weAnssy Fele uastloyaiiteudtayvnesnedinsauos SEuAdn WareRNLUUTINNISITEU; mmineae
NN RN ASI gV Tetd mﬁqd1wammmifﬁlﬁmﬂmiﬁauiﬁ’wmul@aadwﬁwaiiﬁ
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umi192  mildmwilneionmsdomns 3(2-2-5)
SWU192 Thai Language for Communication

AnwuariinufUansldnmuineiiienisieans nmsuasuazdansluaniunisainieg l9egis
fiuszAvBam armsdoravaneeE s aaHVENzALT UL U sALaY ST

3112 yivAausmilinmsinquitensdearsumnyd
(Art of Using English for Intermnational Communication)
AnvuagilnUftRnsdeansnimsangy Taowdumsils mawa mseu warms Weu
Mgy luguznmwsnssemaluanunsalang iunsiwuinianisila mswe N5 waenside
Tnelnssuiumaidous o wasmelulabasaumeiivannvaesidlusasuentioadou

Pn193  msflauarmsnanusnguitensieansessiussavsam 3(2-2-5)
SWU193  Listening and Speaking for Effective English Communication

Anvuagiinu oA msdeansnmisangy Ingiumsitagenmsnantsndngulug e fsussmnely
ANl KunssuiumeSeud de uesmaluleBaseumealivinnvaneviduasueniosdoy

w194 MIsuermMITumnSnguiiensieasegeiiusgavisnm 3(2-2-5)
SWU194  Reading and Writing for Effective English Communication

AnvuaginufURmsdeansnmundangy Tneumss uuasmadeummns sngelus iz nessme
Tugerumsnisine Amunssuunsdeus do werwaluladansaueiivennans wdluuasuenioadeu

3.1.1.3 Yot uen Litedenn (SWU for Society)
Anunumdiiesulisveuesuedugusvadiedidannm Vidudenu menm
uardraRavia mseymiugRuludeaTifiennamenrveneseidn Wunaidesadessd doam lnedlanns
uane 19 Jaiussuuaensatenenn1e i dayan vesdeeuilng Arsmannvane veswEnmERL MIIAT1E
Payndsey Euamaiandriidennd orfud winenmsiannd S8ureemssrnyi (SDGs)

U195 waklesasNaTIAdIny 3(2-2-5)
SWU195  Creative Citizen for Society

Annmadunadiesifieufsivenvans uaznfdaygiidusngrumenuiaavesdsasilneg msdl
dusuansuUmMLaze s Ulmveuvesueslug uswalesifinanmmeliUss e inuen ooy saufdu
dsrudsia madunaillosddviafifwiwiuavaisassadenn mseg s ugBulugusdii uavdmalldoeng
wngautuanumsal meiuiuAsludesidruanvaneyeuAauayy TansTsy waznsians
Yamemudaudsludsnmeduiisnenssuiunsanegtadusyuu
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U196  mansuazAaduiamsianndeuosed s 3(2-2-5)
SWU196 Science and Art of Sustainable Social Development

AnwuAndvnenisiaLneg1e B (SDGs) vedesrnisanyssevid mylnmeitym daeu
uazlonalumstlesiudigmiioaistuluewaniivdmesonadeduden AnufuRldnssumums senuuy
ysrAniazmIuitgmmedtadussuuiunssuiumside mseenuuulassmaiteustlam msuszgndld
wRlulagAdvialunszuiumsnulayanedinumans uaemsaienankuIAnnIsNmL deuuasransaiiu
TsamsiirnunsAnnduaegauszu

3.1.14 gadvmesiauwinsemsvihnuasnsiluguseneums
(Enhancement of Work Skills and Entrepreneurship)
Anymdnmsdeansilemsinus iy UU‘ﬁUﬁ’MWJ’]MLGZTWI*’\]GIULENLLGSEEI%U ANYLNS
yhanduesdms unAnmsiduguszneuns mahiaueGesniifinusuasiausslevisomaiinu madu
AusEneunslulanddvia uazatessslumsvihuuasnsuseneussna

U197 msmLLasmsﬁmuamuLﬁam%w 3(2-2-5)
SWU197  Speaking and Presentation for Careers

AnwnsldnmeniesduaznwvimsumsinuswAviulsimnzaununamesTugad e
Wabuuas nMswaLarm s ieueessiTinaAruAeR T Mmesuils mstmnduasuans emAniuoEg
a$19assn ieUstlovdsiomsuszneuendnuasmsaieels

w198  mawseunSengnvinusasnedudussnaunis 3(2-2-5)
SWU198 Preparation for Working and Entrepreneurship

Anwmmsvhaumazdnwarmadugissneuns swdaissaiifedes maviuswiugau Tae
wansUvU MmN dwadmuuuiuguaad larwe ez ustdinds msldiansann Tums
AemzinasdaaneiuumsuiUgmlumsvihnuegdivsg@vs mmienszuiumsseuilagld Javnidugm
sudsiugruduiilunsUssnounawasnisaduususangasulusuesodneaieassd uasnsUsady
ANIUBINLMIUsznaun e 1ulussuy

312 Swwden dwuslmiFenideu s1uu 1 g yalaitiesn 6 misefin mnyeRveluil
3121 yeAviaviniviyeanm (Smart Life)
Arnesgmaveneansuasvaluled Iveneassgunm ussnssuMSE e nedsea
Aertiesriumaus s uavey s BrivAannd eueesauna WarNgu MUATIT TInd s e uasnnsUsuRTlLg sramadn

umn291  AaTAneaunm 3(2-2-5)
SWU291 Healthy Lifestyle
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AnwasrUszneuuasnsiaingunmuuuesr Tl Tsalifndesesiunginssunisliein vesuywd
yumisladeninadeaunm eudgueemns Insums wareeniiaeme msidenustna smetya uwazns
NAILTIDTINT A5 1ET5A

U292 Aenmans nauagnsedsmiudunndouetvaga 3(2-2-5)
SWU292  Science: A Key to Harmonious Living with Our Environment

ANYINTLUIUNMIMTAINANERT NAIU S2UUTNAINE NaNTEVIUNANMITYMINMaANS
welulad waznslimdanu Alsolddin insugia denn danaden sudsmsuszndldinerenansly ms
Ufusuazeysamifudanadeneeiauna

w293 MaUSualudspmmain 3(2-2-5)
SWU293  Adaptation in the Dynamic Society
Anwusingmsainsifsulamedian Jadeindmadensuanmeingsy msivinvivensual uay
&J A v = Saa a bl I~ =~ v LYY £ Y ¥
msiuAundullenudaymludiin nssviumsSeuiuuvduaesuiionnandila uasnsusudiludn wainle

1
YNMNTAN
whews:  GanevTivetransuamalulad TidenSeuin um 291 uax um 293
TavenuTivenenaniaunm WidenSewin uem 292 uaw wen 293
Tanenvayvermaniuaydwurans WidenSewin uen 291 uay wen 292

32 vanmviawe Mvualiiseulitdesndn 84 miefin Ussnaurie
32.1 W UNUGNAMNTINATNATIA AmualiiSew 33 12 vdaenn Al
nasAmwnuTaRe g S eulleudltluwnfisvegaavnssuaiassd lungaundu
a o ¢ v 14 o = - YY) - o ¥ N Qv a a =
AN UES19a3A wardyunluases oslsedu Vinwedeans matssendldinalulad IiAauuiAnanudy
AusEneunsivdlusugsavingsuas 1assn

oaal0l  uudosiudmiugnamnssuad s 202-0-4)
CC101  Fashion Fundamentals for Creative Industry*

Lﬁi’fﬂﬂmwnmmammimw\li’i”u RV PNERIL Y SzuumaﬂamaﬂwﬂiiMLLW%u Fausvunadn nang
wazaunlvg UssanueusdswussmelasadiauaresdUssnaunmedunsesnkuue3 s smed esdy
IsAveiiRedosiuwiiu nsUsvndesdamuiuuniudwsugranvinssuaisassn

Overview of fashion industry throughout the supply chain of fashion industry system. From small,
medium and large business types of clothing. Basic clothing design structure and elements psychology deals

with fashion. Application of fashion knowledge for the creative industry.
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PEA102  WWIRRAMIERNLUUNANS T lUgRaMNTSHAS 9 33A* 2(2-0-9)
CCl102  Product Design Concepts in Creative Industry*

MR ALAZTUREUNTTDRNUUUNA RS B9 N3zuIuMsad e meuAn mMspmdussuuLas
N32UIUNNSAM (Design thinking) AMUNITORNILUY IINLINITORNLUU NTODNLUUNARA Y n1soonluuli
AOAAGBIIUALABINIVBIGNAN

Concept of product design and mind mapping.  Systematic thinking and design thinking.

Psychology of product design in accordance with customers.

oad103  nezuativuvesdndiuasietesseiulugranmnssasuas A 202-0-4)
CC103  Gems and Jewelry Trend in Creative Industry*

UspiRmandimednudiuaziatesssiu gaaformidoumsanildirsonssiu
UssamieesUseiy mmilﬁaﬂﬁwﬁmﬁ’uqmmmﬁmﬂ%mizﬁ’u WsURKaENIEHATEN WA MU
uagnsadauUsURlugI AR esUsERU Wsudirdesseuspdulan

History of gems and jewelry. Jewelry evolution of wearing jewelry and jewelry types. Introduction

to the jewelry industry. Trends and popular trend of branding in the jewelry business and global brand.

Padl0d  MWBINguEmMIUgINETeETIA* 2(2-0-4)
CCl104  English for Creative Business*

msyrderuAnuaztiaueteliuded1slivmma Maiauenanuuara AN Mssuteyalds
5319 Inganegsfiagaieassd N1sldnadsnseusie nsleuanrnenegsna YseiRnsfnyiuasns
v tufinderna emumsUss uazssnuiily vinssilemsaeensdmiussadeaieassd

Convey ideas and present arguments rationally. Presentation of work and ideas. Reading business
information especially in creative businesses using different reading strategies. Business letter writing.
Education and work history memo, minutes and general reports. Communication skills for creative

businesses

BEA105  AARS WU IAR WS U RAYINTTUAS WATIA* 202-0-4)
CCl105  Futuristic Study for Creative Industry*

NIAATNBUIAR NIVIALNUBUIARE IS UMIAIANTAlaUIAR mmi’ﬁugmmaziamw TUsunsu
fuguuesmeluladAdvad miumslinilugsheadassd Wemlifendestuiuguudonutunuiausly
g3Rvas9asA nedlfnuiifendestugramnsainsassdiumaliladudeniulazmiuewiasin sinwrns
Huindndeumeniiensianioring

Strategy and planning for future forecasting. Fundamental knowledge for climate change.
Understanding of basic programs and digital technology for creative businesses. Content related to the basics
of blockchain technology. Blockchain and art in creative business. Case studies related to creative industry

and blockchain technology with carbon credits. The future-oriented skills to develop organization.
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9aa106  wwRnauugUssneunslii* 202-0-4)
CCl106  Concept of Entrepreneurship*

dlaunAnuasnguiinsuszneumslnl andnvazuavrinuzisduresiUszneuians o]
vosmadhugfuszneumslmilufegsia undy wiesssdy uasndnsiast fussneumslviiiedsen By
g3naviseRLNgsNalv WNUTAARUULALNA

Concepts, theory, and skills of entrepreneurship. Theory of entrepreneurship in business, fashion,
jewelry and home decoration. Social entrepreneurship and its applications. Methods of business initiation
and business development. Business model canvas.
322 Ay fwulideu S1uam 7 i s 46 miedn feil

3221 yeAvugRANE ARy
A gatiumeiamsuesinueiuguiiiedostumsaivassAuaresnuuy

wilussduiiugu TreduimguiuaemsUfos Wewdsurmmdousargummuiiisndudmiviand
Foamaiingremsgaamnssuy

Wan111 Aavzuazivaluladniseonluuasneassn* 2(1-2-3)
FTA111 Arts and Creative Design Technology*

VI8 NANNITBONKUL NITUIUNITATNATIAN AR Nuld n1seentuussnyssnoudal
N153n9AUsENY UJURNIAS9EIIANAIIUNITERNLULAIETAARUNTAlTEUNIN ABUNIADTAIUNTT
PONLUU 2 1A wae 3 If Myvszendlitayniusshivg

Theories and principles of design, creative processes in art, color theory, component
design, practical aspects of creating designs with various drawing materials, computer-aided 2D

and 3D design, and the application of artificial intelligence.

Wam112 msafindunduatreassé 3(2-2-5)
FTA112 Creative Fashion Sketching
Asafagamundy  nsesnuuulEediuazA3slsEnaunsLAInIELIFY MsTeuLuy
wanfaruidudanadalussuugnanvngsy msasd nszuiumsaiisassanmaindusidy nisiiaue
nanuMsARRTa ey arasisieesiieuargunsaimsaindamguuuuAisadmiuiionndn
Fashion sketching, fashion design, and apparel accessories in fashion, technical product
drawing in the fashion industry, coloring, creative processes in fashion sketching, and presenting

personalized fashion sketch works using professional hand tools and digital formats.
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Wan113 weluladnmsasuuuauasdnduitou 2(0-4-2)
FTA113 Basic Pattern Making and Cutting Technology

walulaBnisa¥irawuuda n1sdndn vuiluiiuasagdme nsdanaznisnadidmiu
gRamNITUUNTY adansdu UfTRnsaiisassduuudn afrsassanauundusiedionsdady
G’TuLLU‘uLﬁaqé{ﬂuizwqmammmLw\IGE’i"u

Pattern making technology, fabric cutting, cutting on fabric pieces and textile materials,
cutting and laying fabric for the fashion industry, sewing techniques, creative practices in pattern
making, and creating fashion works through basic pattern cutting and sewing in the fashion

industry.

Wanl1d  wedamsdaUsiionsoonuuuadiassd 2(1-2-3)
FTA114  Techniques of Arts for Creative Design

nsUftRnsaieassAnsfaUsitu 1adu uazsyued wazdenay 2 NAuay 3 A g
naasamadinde San Tuguuuuinaglfifnnm vussuiuTanusiulazsUnsase

Engaging in creative arts such as drawing lines, painting with colors, and experimenting
with mixed media in 2D and 3D dimensions. Exploring various techniques and materials to create
images on flat surfaces, sheets, and three-dimensional forms.

3222 YATAINATIANUBENLULLNEY
yadmfumsiavinussazauAnasassAlunsoonuuULIGY Ameuay
iPesnnuRs Fouilaiinsuinwemamaiia msaiausadunala nszuaunsesnuuy udanelulad
ARviaunlglAAnUselev

Wan115 nsfnelseiRmanidaluaznisosniuy 2 (2-0-4)
FTA115 History of Art and Design study

Usefanudunnvesdaunssunsfunn uwasfaunssunsTueen wuiniudn af Aude
auins UuuuneAaunssy Bnsnadifivesiusenuuy Ffawdatedeulseimansaufedagiu
Anght Uszgndldlunszuiuns uunAndumsoeniuuaiassafiieades

The history of Western and Eastern arts, philosophical approaches, beliefs, evolution,

architectural styles, and the influence on design work from prehistoric times to the present.
Analyzing and applying these concepts in the creative design process.
Wam116 UseiRmandunduuagiaussau 2 (2-0-4)
FTA116 Fashion History and Culture

Vo] WUIAN naAsuUamosndulul sy iRmanfurdulummssui 20 wag AnasTui 21
uisiagiiu pNavesnsasuulas Tudeswes dau Aausuazausssy 36930 Nidvswauaglisu
BvSnanInud
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Theories and concepts of fashion evolution throughout the 20th and 21st centuries to
the present day. The reasons behind these changes in terms of their impact on society, art,

culture, and lifestyles influenced by and influencing fashion.

Wan117 Advaunduaireassd 3(2-2-5)
FTA117 Creative Digital Fashion

LLU’JaﬂﬂigU’Jua%’Nﬁiiﬁﬂ’IW3"NLLW%’N ASUNEUDABALANTY AIEADURNIADS ‘1;]3@ 2 Uduay
3 95 Uszndldiyanuseivg UtRnsaiassdneaanduiaznsidudi (orand) lugaamnssuusidu
AglUTUNTUABLAIADINTIANLAL NITUUINNNITUNAUDMETTUURIVIad M ULRaAnlugnavn sy
udufiazvieusndnualianzyana

Concepts of creative fashion design, presentation of collections through computer-aided
design in both 2D and 3D, application of artificial intelligence in creative processes, practical
creation of collections and brand logos in the fashion industry using graphic computer programs.
Emphasis on digital presentation techniques for professionals in the fashion industry that reflect

individual identity.

Wam118 weluladnisasswuudnuasdnduasassa 2(0-4-2)
FTA118 Creative Pattern Making and Cutting Technology for Fashion Industry

waluladnsadauudauuuaineassd nmsdnduuiuinuazfandme nisdiauaznisnen
dwSugpavnssuunidu madansidu YftRnsairsassdreaiandusensimduiunuuainsassdlu
izuuqmammimmﬁﬁbu

Creative Pattern Cutting Technology, fabric cutting techniques on various textile
materials, and the cutting and arrangement of fabrics for the fashion industry, sewing techniques
and practical exercises in creating collections through innovative pattern cutting and sewing in

the fashion industry.

3223 YAITIMNANLAENSNEAAULUULNGY
YU IR Y MINEAR UL URERS el uidulasnAntunsiLaue
WLIAAATINATIAUANUEONUUULNTY F990 WaslATmNUs

WAn221 LUIAANITODNLUULAYNTYUIUMIATATIALNTL 21-2-3)
FTA221 Fashion Design Concepts and Creative Process*

NOEIN1NITAN NINARDIUATLLIAANIINITOBNLUULNGY UfTRNTaisassdlunAnde
Msysanmsfiagieudndnuvaliamzyana aisassdnanunisesnuuuLiiufegunsainazinalulad
nseenuuluszduiiondn UftRnmsaiuassAreaandutaziauesuuuuiidunAnlvsldmiuns
onuuuuniLlussUUgREMINTTY
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Thought theories, experimentation, and fashion design concepts. Practicing creative idea
generation through integration that reflects personal identity. Creating fashion designs using
professional-grade equipment and design technology. Crafting and presenting new fashion

concepts for industrial fashion design.

Wep222 mwﬁmiaamwmw%’u* 2(1-2-3)
FTA222 Fashion Design Theory*

nuFundu ndnnng wurdn Indngrudu uualduundy 2sasdududu nszuruniIng
yhauwidy mseenuuvdudifiensvaussuilaa msthiaueinzanfvaudunduussiansedly
JEAUAING

Fashion theories, principles, concepts, psychology of fashion, fashion trends, fashion
product life cycle, fashion working processes, product design to meet consumer needs, and

presenting appropriate strategies for various types of fashion products on a global scale.

Wam223 Janainaassa LLazéwaL%awmaaaﬁm%’uqmmwmimLsti'f’u 3(2-2-5)
FTA223 Creative Materials and Experimental Textiles for Fashion Industry

UtRnsaisassfuLuuuty neaemaunauTanlhinfanuasdmeidaaassgu wuulvgl
famnsniludesoanisiildluniswdn UjtiRnisaiassduagiiauetanaiassiuagdmelds
naasaguuuul Tumsesnuuuwidulusyuugmamnssy

Creative practice on fashion prototype creation, experimenting with materials to
generate innovative textiles and experimental patterns that can be further utilized in production.
Creative practice involve the creation and presentation of creative materials and experimental

textile patterns for use in industrial fashion design.

Wam224  FunuinseeniuukasNanAuA g 2(1-2-3)
FTA224 Fashion Design and Manufacturing Seminar*

Fuunuaziandsulssfiunsadiassduinnssy walulad Tugnarmnssuundu lasudu
wdnMsuAENSEUINNSANATIANsRaUzLarInemans Aflmnanduaina thesdanuignszuiudn
NAULAENTEUIUNNSASETSA  N15TnRaNnTsuduILT s UGy

Seminars and exchanges on the topic of creative innovation and technology in the
fashion industry, emphasizing principles and processes of creativity that blend art and science,
with a global perspective. Bringing knowledge into the realm of creative thinking and the creative

process. Organizing fashion-related seminar activities.
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3224 yAvnANAs IR

yadnfigatunisSousidsdniiieidestunszurunisainanaznnsndndunuuudy
a¥19assd Wunseneinaznsuszendldanudnaisassdluniseonuuuundu dme wazinios
ANWLA

Nean225 miﬂ’@umgﬁﬂ@mﬂmLﬁaqmamnismw%’u 3(2-2-5)
FTA225 Thai Wisdom Development for Fashion Industry

noeg) war UHURNMINAaUINTINAUINYY ¥30a0UUTEN0UNT WAININTEUIUNMTASTINETIA
nanuudusenddyglne Jaiudesld (Tangible) wagduadlly (ntangible) UftRnmseenuuu
Naﬂ’mLw\lﬁﬁ"uLLa8m5méljuLL‘UUﬁazﬁauﬁmﬁﬂwiﬁmmzqﬂﬂauug’mm’mﬁm miu‘]immﬁmam%mﬂgﬁ
Yyl

Theories and field practices in collaboration with communities or businesses to develop
the creative process in fashion design using Thai wisdom, both tangible and intangible. Creating
fashion works and prototypes that reflect personal identity based on the integration of knowledge

from Thai wisdom.

Wan226 \Herhaniuazdesiygyr 3(2-2-5)
FTA226 Womenswear and Menswear*

yqud way UjtRnseenuuuaiiassdnoaantudernaniuasdednygy idonadestumi
ronsvewmanlulagiu dravenanuluguuy 2 R uaz 3 16

Theories and practical application of creative fashion design for women's and men's

collections that align with current market demands. Presenting works in both 2D and 3D formats.

3225 yvmsmemauntulasnsdsaTmsTeAufundy
YAIYMuTRLIRIAANLIAUNTIaIN MIIaMsAuA T AnadilalungAnssudusing uasns
WnaueFuntidulugUwuusneg

Wan331 uidualnder 1(0-2-1)
FTA331 Fashion Styling*

wnAndeiiTiauaralad uanlsuniadeudFesdlnduas Sausssuuniduss Tusn dausdedin
uiamnnsswd 21 TinszilsgiRmans 3auins madsunasnuauen Usslevdlldaes ng
advassdaladndn fusiunldu nsuszgndldifionisdearsnisnain nmsinausaladunduiiie
Usgrduiusluszuugaminssuuniduaina

The concepts of lifestyle and style, the exchange of learning about Western fashion

styles and cultures from the past to the 21st century. Analyzing history, evolution, changes in
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beauty, utility, creating fashion product styles, applying them for marketing communication, and

presenting fashion styles for global fashion industry publicity.

Wan332 woAnssusuilnaundur 3(3-0-6)
FTA332 Fashion Consumer Behaviour*

nauimadsinelunginssuguilaaundu Jededitinadonisivg mnuidn anuda aruide
waznsindulalunisuslnaduduazusnisundy undslunisrevausinnudosnisuazannufiansls
vosjuilnalugnanvnssuumidy

Psychological theories in consumer behavior in the fashion industry, factors influencing
perception, emotions, thoughts, beliefs, and decision-making in the consumption of fashion
products and services. Concepts on meeting consumer needs and satisfaction in the fashion

industry.

Wam333 MIraIauaznIsTnIsuNdus 3(3-0-6)
FTA333 Fashion Marketing and Management*

wnAnlAssaisMsaaALIY MsadeassAfanssumsssRaiieadesiuuloutenenisnan
n5dnnTs Fesmadiunisdnsiuting nisfiaay dunouvesmameuniwarlavanUssnduiug  nagnd
duaFunsueduiuazuinislugnavins sty

Concepts of fashion marketing structure, creating business-related activities related to
production policies, management, distribution channels, monitoring, the stages of promotion and
advertising, and public relations. Strategies to promote the sale of products and services in the

fashion industry.

3226 v miauwiiaNuUsENaUNAUANTY
YoV g Seuldasvassinanuiiasioudad nualvesnues ielfilunanusiuuudmsuazay
Tuwiluraau (Portfolio) dwsunsvinnulugmanmnssaundu

Wands1 Tassmsufoacnussnuuulusyuuagilodmiugmamnssuuidy 3(0-6-3)
FTA451 Fashion Industry Studio Project

UftRnsadeassdnanumssenuuunsaanduidiorieieusnie fenszuIumMInnLUY
unfn uazuinnssy Mninlunguinanaauuszaunmsaivdnhundesen Aldsumsauguuazls
FAUinulneanrornsgivinuiidlulasuenaniulasinaueniuduney sistagdowrnuanuiiuyey
PnAznssuns Wnensliisisensuidymlunisaisassinanumuideifefinuesmun tiaue
nanuaisassAdusuiduuasluguiuuingsanis mauansdud undulyd wieluguuuuidavesssuy
gRENVNTINATISATIA eans1IAITY Tidenadesiunnudeimsvestantaqiu
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Practical work in creating fashion collections and accessories through the design process,
concepts, and innovation. Building upon knowledge gained from experiential courses and guided
and consulted by both in-house and external faculty advisors. Presenting work in a step-by-step
manner, subject to approval by the committee, using research and problem-solving methods to
create pieces in line with self-defined research topics. Displaying creative work in physical or digital
formats, such as exhibitions, fashion shows, or within the creative industry to the general public,

meeting the demands of the contemporary global world.

Nend52 LLﬂmamumsaaﬂLLU‘UM%‘U‘U?{@aiaﬁm%’uqmmmﬁuLLW%IJu 3(2-2-5)
FTA452 Studio Portfolio for Fashion Industry

UftRnsadeassd sukuumaiuiluasaunanudmivinesnuuuneaanduidediaies
uwiane e wazilosmnudaunduluseduiionndn nstauenanuiemaluladfiasiousndnval
LQWW%UﬂﬂﬁINi%‘U‘UQG\ﬁ’MﬂﬁMLLW‘%JU

Practical work in creating portfolios of fashion collections for professionals, including clothing,
accessories, textiles, and fashion embellishments. Presenting works using technology that reflects personal
identity within the fashion industry.

323 Jnden swuelidenideu salitesndt ¢ mieiin meiveeluil

Wap361  mMIasaaenIsIansnINENwaluUSUA A LAY 2(1-2-3)
FTA361  Fashion Brand Image Building and Management

wnAa nsznrumsTumsaduamdnualuusudAudundy yufmsleneinua e M3
I9n13 NAeNS FuriamNsean Mt muangutmingidenndeaiugina nsllfinwfieg 1 wUTUAALAT
W U TR saisassAdaeemsnmdnuaiaisuusudaudumilussuug penmns sy

Concepts and processes for creating brand images of fashion products, including brand value
analysis, management, marketing strategies, target audience alignment with business, case studies of fashion
product brand examples. Practical work in simulating the creation of brand images for fashion products in

the fashion industry.

Wap362  MIUSInsSnmsAuiuniusasmsdnsvmineundy 21-2-3)
FTA362  Fashion Merchandising and Distribution Management
unfslasiadauaznszuiunsusianmsauduniy feamandn masuaaiunu medede ms
Fwite Mmwseiunudusaensdadumsnedudegiadussuu madasmineAuduasnisuinis
iy ﬂaqmﬂumﬁmmsﬁuﬁ'}LLW%"uLﬁamauauaqmméfaamﬁﬁuaqQ’U%Imsluqm’mnﬁmw%’u
Concepts, structure, and management processes of fashion product management, including

production, cost calculation, procurement, distribution, fashion trend analysis, and systematic product
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promotion. Distributing fashion products and services. Strategies for managing fashion products to meet

consumer needs in the fashion industry.

Wein363 mi';'mLLmuLLazﬁWLauaqiﬁaLLW%'u 2(1-2-3)
FTA363  Fashion Business Planning and Presentation

WfAn nagyis MIdnans LasmsadEsIAlNUA MathiaueTiasviousndnualvondndo uay
mst3mslugsiauniu vieuusudaudvesnuedussuugsamnssuumdy Tulsunm unity Ame uawiedes
ANuA g

Concepts, strategies, modeling, and creative business planning. Presenting that reflects the identity
of one's own fashion product or service in the fashion industry, or their own brand, in the categories of

fashion, textiles, and fashion accessories.

Wan36d  NsEUIMMIIANLARGSAIE MU USEReUN UL 2(1-2-3)
FTA364  Business Mindset for Fashion Entrepreneurship

WWIALAR AUKUUTINY NTAUANYY NTPUIUMINNANUAATIAY MIYTUINITAILS ANy
yeUMSERNLUY Msmana uazmsan sjatiuiieaiisduszneunstmiunduuaslaialng fife3osssuuas
a¥eudadu

Concepts, business models, case studies, entrepreneurial thought processes, knowledge and skill
integration in design, marketing, and production. Focused on creating new ethical fashion entrepreneurs and
lifestyles for sustainability.

Ner365 miﬁwu'm,mﬁmmsﬂu;ﬁ'ﬂizﬂaumit,t,w%’u 21-2-3)
FTA365 Fashion Entrepreneurial Mindset Development

wnAamsamaznsrUIuM ISt a i edussneunslugmanvnssuuniiu sinsadieassd
uinnssu Msdamaninens msuimsmudeuarns sudiunsgsivetned By Taeddlaiamsndn s
FnieduduasEnig Womeuaussmudomsvesuilnaundy

Concept of creating and implementing new business processes to become an entrepreneur in the
fashion industry, including innovation, resource management, risk management, and sustainable business
operations. This encompasses production and distribution of products and services to meet the fashion

consumer's needs.

Wam366  MIdnRaAdwaznIINUATnIIu 21-2-3)

FTA366  Fashion Display and Visual Merchandise
mMsufvAnsoonuuuRnuds U uasdnssansuidu nszuaunsoonuuuniti weslines

nanssuwazUsglendldaeunmeluiu msiausuwnAnnsseniuuruvirlan Az uinaes
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Practical on store and fashion exhibition design, including the process of designing storefronts,
fumiture, activities, and interior usability within the store. Presenting design concepts through visualizations

and mock-ups.

War367  wandosiudulaialad 21-2-3)
FTA367  Fashion Lifestyle Product

WnARMsa e szUIUMsMseenuUUNanA asiunduladalad AnuftRniseenuuuneaiandy
uiilavidlpdnnunAnsndnuaidnyaraileUssneuuriunsaianty

Concepts and process of designing fashion product collections and lifestyle. Practice designing

fashion collections and lifestyles based on individualistic ideas.

1 a 14 a ¢ al 14 a
324 AguiTiauetulsraumsaiuaznsiseuinaentin
la A v g vy 129 ¢ = = ~ W =
naudvnuiulvgSeulasuussaunmsalannnisilnduiseusluaniuysenaunts msiniinwed
dl ¥ U ) ¥ s U =% 1 d‘ o Y Y a a b4
Nedesiumsiduguszneunisanindn waznsinUszaunsallusisUssmeanyilvigiSeuslanunso
Tun199h91u5e waslivinweiianisiseuinaendin dmualideneu silivesni 7 vuiefin lneseuy
1 Wan341 wazdeniSewiv anddl Wamdd2 vive vanda3

warzdl  mslnuszaumsalivdnlugaemnssumd 1(0-2-1)
FTA341  Internship in Fashion Industry

fAndesumMInUsTaunsaRiv Tundulsitosndn 300 4alus ananuUsznaunns i eaeiu
LﬁlEJ’JGZQJJENqu‘Ufﬁ3"3’«3}8‘1/1’1\‘15’1‘1%[,‘1/\]68;‘14‘14‘%@ﬂi%‘U’J‘UﬂﬁB\Ia(5] NIAANA AFUSINT MV NMSUTENEFURUS N1SHNYT
uaween TMASguAKOnL

Students must complete a professional fashion industry internship for a minimum of 300 hours at
an industry establishment or institution related to fashion research or production processes, marketing,

management, sales, public relations, import, and export, including both public and private sectors.

Wanddl avfafnwdmiugRamMnTTILYIg 6(0-18-0)
FTA441 Cooperative Education in Fashion Industry

msuftRnuateuduninemiluaaiuuszneunis fnsduiunuiedestugramnssy
wiidu Lidosndn 16 e TasiunsufoRnu mlnsesideyasgraduszuy nasnaunisdnii
Tassnsadisassnanuundy Mensysauinsmansegsaisassduaziniaus seaauuszneunis
gRamMNsIILIGY wandsuanuAndiusevinaindnw guimsuasunuesdnsldtadio fuims
anugandny luguuuumsiuiluasaunany madiauenanumeomaluladiazviousndnual
lRTNEYARALUSEUURAMNTTLIITY

Internships involving working as if an employee within an establishment related to the

fashion industry for a minimum of 16 weeks. Emphasis is placed on practical work, systematic
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data analysis, and the creation of innovative fashion projects. This internship encourages a creative
and interdisciplinary approach to present work to fashion industry establishments, fostering an
exchange of ideas between students, industry representatives, and academic institution
administrators. The work is compiled in a portfolio format, with presentations using technology

that reflects each individual's unique identity within the fashion industry

wWanad2 msimunenduiusznounmsanimén dmiugnavinssuundy 6(0-18-0)
FTA442 Startup Entrepreneurship Development for the Fashion Industry

nMsUfTRMuailasaanimen dmdugaamnssuundy lidesnin 16 dawi lneiln
UftAnsaaumAndudussiaanindn fusnisadassduasnmstamadnsis dnuvuenniule
nmsmilelits naenIuisnisairenisidvle annnsiseudisnsaiisimusssuesdnsiitmanzauty
AnSNOn 5®ﬁﬂiﬂiﬂmﬂﬁamiﬁﬁLauaLLuaﬁﬂqiﬁ%LLaSLLNu‘qiﬁ%m%wﬁw (Startup Pitching) 9814949
m%wﬁm%’uqma’mmimmﬁﬁ

Practices involving the creation of a startup project for the fashion industry, lasting no
less than 16 weeks. The internship focuses on hands-on experience in developing initial startup
concepts, from ideation and product development to growth strategies and learning how to
cultivate a suitable organizational culture for startups. Students will work on projects to present
business concepts and startup plans professionally in the fashion industry, often referred to as

'Startup Pitching.

Wapdd3 m'u?'E'Jﬂﬂizaummﬁm%wé’m%’uqmammmLLW%"quGiNUﬁzLwﬂ 6(0-18-0)
FTA443 International Fashion Industry Professional Experience Training

mMsUFoRnsHnUszaunsaiindndmnivgnavnssuundu Funisesnuuulidy dame wie
wTeannues laifosndn 16 dani Tnewiunsufofeu SufinssaunisainsufiRauuasnsie e
foyaograduszuu Tumbenuiifsrdesiugnamnssuundulusnsena fonsysannisenans
ag19a¥19assA danenazUssifiunauaniudsuainufnifiuseningan AU aedns Mferdesiu
gravnssuundulusnsUszima Tusduvumsviuiluazaunasiu madiauenanuiiomaluladi
agviousndnualionzyanaluszUURAMNITILYITY

An experiential professional internship in the field of fashion design, or textiles, or fashion
accessories, lasting at least 16 weeks, with a focus on practical work, recording work experiences, and
systematic data analysis. Students will work within organizations related to the fashion industry in different
countries, applying creative and innovative interdisciplinary knowledge, presenting and evaluating their
work, and exchanging ideas with industry-related organizations. This will be done through the creation of
a portfolio showcasing their work using technology that reflects their unique personal identity within the
fashion industry.
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Wam271 Inssadsadieassddmiuunid 3(2-2-5)
FTA271 Creative Construction for Fashion

wnAamsaislassaiaieassddmiuunduiaiosudinig UjiRnisaieassdlasaing
sUns 3 Sddhomadanasmeluladymaundy msadalassadradorivhotandme Janasielval fens
oy wazmaluladfiugiulugraiunssuundy Ufsanisaiassduasinaueduuuulassadng
afassAunduiiasiousndnualionzyana

Concepts and process of creating structural designs for fashion. Practice creating three-
dimensional structural designs using fashion techniques and technology. Create clothing
structures using textile materials, modern materials, cutting, sewing techniques, and fundamental
technology in the fashion industry. Practice creating and presenting prototype structural fashion

designs that reflect individual identities.

NeAm272 ma’d%ﬁaLﬂ%"aﬂLwidmEJU‘u‘Vju@uLLUUﬁ%ﬁx‘iﬁ‘ﬁﬁLﬁaqmmmiuLLW%u 3(2-2-5)
FTA272 Creative Draping for Fashion Industry

UftRmsaineassd weadaBmsahaeiousiinelnemsduiuuiuiu lusuuuundniesde
wazkAlussuvgRannssl sUkuudetuasmannuiader advassduaniiauelassaddlaiuas
weadansanusslusuuuudeinadelmilussuugramnssuudy

Creative practices of garments making through draping techniques on a dress form, both
in a couture and industrial production context. Garment patterns and garment construction.
Create and present new garment structures and decoration techniques in contemporary fashion

within the fashion industry.

Wan273 MsaisuuuinaisasIfdmiugRamMnsTILIgy 3(2-2-5)
FTA273 Creative Fashion Pattern Making for Fashion Industry

UuRn1sasieasse msa%wLLUUﬁmiuﬁzuuﬂﬁﬁamsﬁmL??@ seuudfusnislussuy
gramnssy Meladesile tefesdnsuazmaluladiiugiu ionovausuvaluladnisudsluszuy
qmm‘mﬂii:ﬂLLV\IEZ‘f’uLﬂ%mLmeS

Creative practices of pattern making in both couture and industrial contexts using tools,
machinery, and fundamental technology to respond to fashion industry production technology

within the fashion and apparel industry.
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Wam274 wellansifuidesnsyauiioandn 3(2-2-5)
FTA274 Professional Sewing Technique

[ ¥
U v a

UfURN1Tas§19assAdatznsdmdulaaiiduas mamaltasziuiloondn sukuuLds nseluss
Y

Y
a ! a

N14NY YARANUY WATARALAY LaTIMATALTINITHER qnizmumiwaﬂuizwﬂﬁﬁ’amaﬁau??a way
sruvUfuAnslussuugnavnssuuidy

Creative practices of advanced-level garment cutting and sewing art using professional-
level techniques for garment forms, dresses, trousers, suits, decoration techniques, and
production techniques in the process of garment cutting and sewing within both couture and

industrial contexts in the fashion industry.

Wam375 walulaBnswaureaanduunduaiieassd 3(2-2-5)
FTA375 Creative Fashion Collection Development Technology

UitRnnsadeassduanuniseenuuuasaantuidedinaniuasygy wuiAnnaluladng
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Creative practices in designing collections of women's and men's clothing, focusing on
the concept of design technology, fashion trend analysis, and target audience profiling. The course
covers the design process, design development, prototype production, and the presentation of
new ideas for fashion collections that reflect individual uniqueness within the fashion industry.

Presentations are made digitally.

3.2.5.2 ngudvlndameundu
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Wan281 wialuladniseonuuudmeasnaasse 3(2-2-5)
FTA281 Creative Textiles Design Technology

wnfn wealuladniseenuuy UjTRnsaieassaame wwalduuianssudme nisidenldian
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Concepts, design technology, creative practices in weaving, innovative textile trends,
material selection, and tools in textile design. It covers the presentation of textile patterns in 2D
and 3D formats, along with the machinery used in industrial and artisanal textile production,

reflecting the creative textile design.
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Wap282 msdndmiuunduainassd 3(2-2-5)
FTA282 Knitwear for Creative Fashion

Ny Teikazeaniuulasiassnuin UdRuazaisassanuiuulaseasnenisan seuidan
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Analysis and design of knitting structures, practical work in creating knitting prototypes,
learning about materials, tactile properties, fiber characteristics, and textile production through
knitting techniques in both traditional and industrial forms, explores appropriate machinery and
structural patterns for fashion creation, construction of fashion prototypes, and the presentation
of beautiful and captivating works.

Wam283 msnedmsvAmeunduainsassa 3(2-2-5)
FTA283 Weaving for Creative Fashion Textiles

nMynTeikareenwuulasaianune YdRwazaisassanuiuulasasninisme Seudian
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Analysis and design of weaving structures, practical work in creating weaving prototypes,
learning about materials, tactile properties, fiber characteristics, and textile production through
weaving techniques in both traditional and industrial forms, explores appropriate machinery and
structural patterns for fashion creation, construction of fashion prototypes, and the presentation
of beautiful and captivating works.

Wan284 Hadudaaseassidmsudmennduy 3(2-2-5)
FTA284 Creative Surface for Fashion Textile
N5RNLUUNURIEME Wiilduwndy (Fashion Trend) n1seenuuuiduleuayiani
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Surface textile design, fashion trends, designing fibers and materials for creating textile
surfaces. It includes practical work in creating prototypes using materials that generate textile
surfaces, employing fundamental textile techniques such as weaving, knitting, crocheting,
embroidery, and experimenting with tactile surfaces suitable for fashion works, along with the

presentation of the created works.

-44-



Wan3s5  uinnssudmedieaunan 3(2-2-5)
FTA385 Innovation Textile for Future
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Data collection, data analysis, linking theories of textile innovation, both traditional and
industrial technology, design practice, innovative textile prototyping, summarizing experiments,

and creating textile prototypes suitable for fashion work with a focus on the future.

a ¥ ;
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Wam291 walulaBniseonuuuiniomnusiunduairsassd 3(2-2-5)
FTA291 Creative Fashion Accessories Design Technology

wndAa weluladnseenuuy UTRnsaiuassdvanuduLuuiaiomnunauidumelusunsy
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Concepts, design technology and creative work in creating fashion accessories
prototypes using computer programs for both 2D and 3D design. It also involves the application

of artificial intelligence and the presentation of virtual digital images.

Wan292 wialulatinisosnuuunszilnadneassa 3(2-2-5)
FTA292 Creative Bag Design Technology
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Designing, creating, and crafting fashion leather products, specifically bags, that reflect
individual uniqueness. Students will learn the production techniques, design processes, apply
artificial intelligence, create cutting patterns, choose materials, construct prototypes of various

bag designs, and present beautiful and interesting works.

Neam293  ALUlagN1509NLUUTIYNES19E55A 3(2-2-5)
FTA293 Creative Shoe Design Technology
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Designing and creatively crafting fashion leather products, specifically shoes that reflect
individual uniqueness. Students will learn production methods, design processes, apply artificial
intelligence, create cutting patterns, select materials, construct prototypes of various shoe

designs, and present beautiful and interesting works.

Wan294 n1seBNLULLATAS9ATIAlATRIU TR ULYITY 3(2-2-5)
FTA294 Fashion Jewelry Design and Making
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Designing and creatively crafting small-sized fashion jewelry products that reflect
individual uniqueness. Students will learn production methods, design processes, apply artificial
intelligence, choose materials, construct prototypes of various jewelry designs, and present

beautiful and interesting works.

Wam395 wadawarnsiauireaantuASaIANLAILIgY 3(2-2-5)
FTA395 Technique and Creative Fashion Accessories Collection Development
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Creative practices in creating designs for fashion accessory collections, specifically in the
categories of bags, shoes, and fashion jewelry, concepts of fashion technology, trend analysis, and
target audience assessment, the design process, design development, prototype production, and
presenting innovative ideas for fashion accessory collections that reflect individual uniqueness

within the fashion industry. The final presentations are done using digital formats.
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